
●年齢別、商店街を利用しない理由（中学１、２年生の子供のいる世帯）
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11 3 3 1 1 4 - - - 2 4 - - 2 3 - 1
500 260 215 132 41 192 24 79 27 183 242 66 27 42 70 32 46
1,966 973 825 429 182 609 88 223 63 622 1,021 298 107 153 437 71 226
467 216 209 95 55 155 26 61 21 164 256 70 31 43 104 16 58

56 30 28 6 6 20 2 7 4 15 27 4 2 4 6 3 5
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11 27.3% 27.3% 9.1% 9.1% 36.4% - - - 18.2% 36.4% - - 18.2% 27.3% - 9.1%
500 52.0% 43.0% 26.4% 8.2% 38.4% 4.8% 15.8% 5.4% 36.6% 48.4% 13.2% 5.4% 8.4% 14.0% 6.4% 9.2%
1,966 49.5% 42.0% 21.8% 9.3% 31.0% 4.5% 11.3% 3.2% 31.6% 51.9% 15.2% 5.4% 7.8% 22.2% 3.6% 11.5%
467 46.3% 44.8% 20.3% 11.8% 33.2% 5.6% 13.1% 4.5% 35.1% 54.8% 15.0% 6.6% 9.2% 22.3% 3.4% 12.4%

56 53.6% 50.0% 10.7% 10.7% 35.7% 3.6% 12.5% 7.1% 26.8% 48.2% 7.1% 3.6% 7.1% 10.7% 5.4% 8.9%60歳未満
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